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$84.60
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4.47 Billion
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Thesis Points:


Overreaction to missed Q1 earnings dropped stock
over 19%



Best fiber optics in a growing industry with $2
billion revenue by 2020



“Greener” than conventional lasers and non lasers
tools

Company Description:
IPG Photonics is the leading manufacturer of high performance fiber lasers and fiber amplifiers. Some
products that are created from IPG fiber lasers include razor blades, cars, computers, and magazines
amongst other products. They are headquartered in Oxford, Massachusetts. They were founded in 1990
and went public in 2006. They have a global presence currently have manufacturing facilities in the US,
Germany, Russia, and Italy, while having sales offices in Japan, Korea, India, and the United Kingdom.
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Thesis
IPG Photonics just recently had their Q1 earnings
report. In that report they missed expectations by
6 cents per share. Although they did miss
expectations they increased year-over-year
revenue by 4%. They also have the best fiber
optics in the industry, which is less costly than
others in the industry. They are much more
efficient than traditional lasers which helps to
reduce maintenance costs and creates less
downtime. Lastly they are taking a “green”
approach, with some of the most environmentally
friendly fiber lasers in the industry. Fiber lasers
have lower electrical consumption and are up to
15x more efficient than conventional lasers. They
also have lower cooling time. IPG Photonics has
a laser savings calculator on their website where
people can see how much money they can
actually save.

Promotions
Industry Outlook
The fiber lasers industry is a highly specialized
industry with not many current competitors. IPG
focuses on optical fiber-based lasers whereas
most companies focus on the traditional lasers.
This helps IPG get a clear competitive advantage
over their competition.

Financials
BJ’s Restaurant has seen their revenues steadily
increase over the last few years. They have gone
from 775.1 million in 2013 to 919.6 in 2015. They
have also increased their gross margin and ebitda
margin over the last few years.
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In 2014 the company decided to take on debt.
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They had 58 million in 2014 and the number grew
to 100.5 million in 2015. The biggest reason for
them taking on this much debt, is because they
are planning on growing 18 stores in the next
year, and they needed more cash to be able to
finance these new buildings. They have also
steadily been increasing their earnings per share
and net income over the past few years. They
have also been steadily creating additional value
as shown by the graph below.
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Management
IPG Photonics is led by CEO and founder Valentin
P Gapontsev. Gapontsev has been CEO since 1990,
when the company was started. Prior to that
Gapontsev served as the senior scientist in laser
material physics and head of laboratory at the Soviet
Academy of Science’s Institute of Radio
Engineering and Electronics in Moscow. In 2006
Gapontsev was awarded the Ernest & Young
Entrepreneur of the Year Award. In 2009 he was
awarded the Arthur L Schawlow Award and in 2011
he received the Russian Federation National Award
in Science and Technology. Eugene Scherbakov,
Senior Vice President and Managing Director of
IPG Laser GrbH, has been with the company since
1995 where he served as the technical director. In
2000 he was named the managing director of IPG
Laser GmbH and in 2013 he was named the Senior
Vice President of Europe. Prior to working at IPG,
he worked at the Russian Academy of Science in
Moscow, where he was a senior scientist in fiber
optics and head of the optical communications
department.
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Conclusion
Bj’s Restaurant has been expanding rapidly for
the past few years, with an average of 8 stores
per year. They have 60 stores in over 35 states,
but there is still room for growth. They are
expecting to grow 18 stores in 2016, and that
number should increase in 2017. They also have
some of the best margins in the industry thanks to
their beverage sales. They also have exclusive
items that you can only get there, such as some
of their brews, which will help get customers to
come back.

3

2nd

4

Siena Market Line
week of May 2016

